
for laurie adams, love of the arts is a 
family tradition. “My kids were born and raised with 
a lot of music and theater,” she says. “We were always 
singing together on road trips and both participated 
in musical theater in school.” Laurie herself has been 
attending Broadway programming in Pittsburgh from 
the very first season and was a Trust Cabaret Series 
subscriber.

Now she has brought a third generation into the 
chorus. Laurie’s 3-year-old granddaughter, Lucy 
(pictured above with Laurie), enjoys trips to the 
Cultural District to see children’s and family shows, 
and the family is eager to take her to see Frozen in the 
2022-23 PNC Broadway in Pittsburgh series.

“I absolutely love the Cultural District,” Laurie 
says, “and I appreciate the visionary leadership at 
the Cultural Trust that has brought all this to Pitts-
burgh. That’s why I wanted to be a part of the Capital 
Campaign. I was blessed with the ability to support 
organizations that mean something to me, and the 
Trust is one of those.”

Laurie demonstrated her appreciation with two 
significant contributions to the Trust: Building on 
the Dream Campaign. First, she pledged to double 
her annual gift over five years, with half of the pledge 
earmarked for unrestricted capital projects. Increas-
ing an annual gift is a wonderful way for anyone to 
participate in the Campaign and take advantage of 
benefits at a higher membership level. Her second 
Campaign gift is a generous bequest, demonstrating 
another concept of philanthropy: the blended gift, 
where a portion is in the form of an immediate cash 
gift or pledge, and another portion uses a planned 
giving vehicle, such as a bequest in a will.

Laurie’s contributions to the Trust started long 
before the Campaign and touch on every aspect of 
philanthropy: time, talent, and treasure. She co-chaired 
the Circles Board for many years and serves on the 
Trust’s Institutional Development Committee. She 
has hosted cultivation events at her home, bought 
a table at several Galas, and participated in social 
events, such as Broadway trips with Trust President 
and CEO Kevin McMahon and the Wednesday Wine 
Flights wine-tasting series.

From recruiting new members to serving on advi-
sory committees to ensuring an art-filled future for her 
grandchildren, Laurie Adams is a true philanthropist 
and a wonderful friend and advocate of the Pittsburgh 
Cultural Trust.
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as early as this fall, visitors to the Cultural District 
will start to see signs of the positive impact the Pitts-
burgh Cultural Trust’s Comprehensive Campaign 
will have on Pittsburgh’s arts and culture neighborhood. 
The marquees on the Benedum Center for the Per-
forming Arts are slated for long-overdue makeovers.

But don’t worry! The new signs will maintain the 
classic look and feel of the current marquees while 
upgrading their functionality. The project — funded 
by a generous Campaign pledge of $1 million from the 
Claude Worthington Benedum Foundation — under-
went extensive review by various agencies to ensure 
that the Benedum Center maintains the appearance 
that earned it a spot on the National Register of His-
toric Places.

“The Benedum Foundation was honored to help 
fund a portion of the 1980s restoration of the Stanley 
Theater into the present day Benedum Center,” said 
Foundation President Jen Giovannitti, “so naturally 
we were interested in being a part of this project. The 
care that the Cultural Trust has taken to maintain the 
historic look of the marquees is consistent with its 
thoughtful stewardship of the Cultural District over 
the decades, and we are proud to partner with them 
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to modernize the signs while making them worthy of 
the historic landmark they are attached to.”

The work will repair the 30 years of damage done 
by continuous use and exposure to the elements. The 
new marquees will feature energy- and cost-saving 
LED lighting and a dynamic digital display that will 
allow the Trust to not only feature the show that 
is currently playing in the theater, but also display 
information about upcoming Trust performances and 
those by resident companies like the Pittsburgh Ballet 
Theatre, the Pittsburgh CLO, and the Pittsburgh Opera.

The upgraded and refurbished marquees will also 
beautify the Cultural District as a whole, reminding 
visitors, residents, and patrons of the ability of the 
arts to spark economic and cultural transformation. 
Three Pittsburgh-area businesses have been tapped 
to perform the work, keeping the money spent on 
restoration in the local economy.

Though the timeline could change, the work will 
begin this spring and finish this fall in time for the 35th 
anniversary of the reopening of the Stanley Theater 
as the Benedum Center for the Performing Arts. Stay 
tuned for more good news in the coming months!
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